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L’Oréal Brandstorm 2025 deliverables

1) 3-slide pitch to explain the project (ppt, pptx or pdf format, 50MB max)

3 slides only to pitch the idea. No introduction/welcome or thank you slide is necessary. Give
information about the solution, e.g., how it is feasible and scalable, how does it align with

sustainability and inclusivity.

The students can use the frame below to develop and pitch the project:

OBJECTIVE

EXPLANATION

Focus your project on a L'Oréal business
scope (remember that it must be scalable)

Please choose whether your project will be
applicable to a whole L'Oréal Consumer
Products Division (project focus only to a
division of the group) or a selected brand
from the division (specific focus on a brand)

Elevator pitch: Describe your innovation in
one simple paragraph

In few sentences present your concept and
explain what makes your solution innovative

Why and how is your solution tech-driven?
What technologies will it utilize?

Explain your choice of technology for the
solution and how it will enable or enhance it

Does your solution align with sustainability
and inclusivity commitments of L'Oréal?

Show how your solution is sustainable and
inclusive e.g.,, choice of materials, target

group

Is your solution scalable at a worldwide
level?

Explain if it would be possible to introduce
your solution globally and why

Would it be feasible in term of cost and
profitable? What would be approximately
the selling price?

Be aware how realistic your solution is, but
don’t focus on the price, it can be based on
estimations

You don’t have to build a business plan; we
are interested in hearing your idea more!

Describe the Key Performance Indicator
(KPI) you will use to assess the success of
your innovation.

How will you measure success of
implementation of your solution, e.g., number
of users, sold units, engagement
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2) 3-min pitch video to present the team and answer 5 questions based on
L’Oréal’s 5 dimensions of potential (mp4 format, 50MB max)

In the video, the students focus on presenting their team and answer 5 questions, based
on L’Oréal's 5 dimensions of potential. Make sure all the team members are present in
the video and answer one question. Creativity is expected to make sure the video is
catchy.

The 5 questions:

1 Ambition: What was the vision and goals of your project to ensure a long-term
impact?

2) Judgment: What guided your decision-making in complex situations?

3) Resilience: What were the hurdles during the project and how did the team
overcome them?

4) Learning Agility: Did you encounter unfamiliar topics and how did you deal with
it?

5) Empathy: How do you support each other as a team?

L’Oréal Brandstorm 2025 evaluation criteria

How the projects will be evaluated?

Projects are evaluated at each step of the competition (local shortlisting, local final,
international semi-final, international final) according to the six quantitative evaluation
criteria (equal weight).

In their final decision the jury will take in count also the qualitative criteria such as
presentation skills and quality of the supporting materials.

Add L'Oréal Brandstorm to your Curriculum teday and

elevate your students’careers
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EVALUATION MAX
CRITERIA WHAT IS EXPECTED OF CANDIDATES POINTS
Innovative 5
to be bold and bring to the table the products and solutions never seen

before

0 - the product/solution proposed already exists & is widely applied
1to 4 - the product/solution proposed already exists, but the proposed
application is new

5 - the product/solution proposed does not exist yet

Tech-driven 5
to power the project the newest technology developments
O - no new tech was applied

1to 4 - the tech is applied

5 - the tech is applied in useful & relevant manner

Sustainable 5
to take the responsibility and be mindful of the impact that their project will
have on the planet

O - negative to no impact to any of the planet boundaries in our L’Oréal for
the future green steps

1to 4 - certain positive impact supporting project one or more of the planet
boundaries

5 - very strong impact in one or more of the planet boundaries

Inclusive 5
to not exclude any particular social groups, and to make their project as
equally accessible as possible to all potential users

O - not relevant

1to 4 - targeted to a certain group usually doesn’t have accessibility

5 - very inclusive, accessible for all potential users

Feasible 5
to be realistic and possible to implement

O - the project is not possible to happen due to cost, tech solution, time and
other resources

1to 4 - we can make the project happen with a couple challenges in
resources

5 - there is no significant barriers to make this happen with reasonable
resource/ investment

Scalable 5
to be realizable on a big scale

O - not scalable because of cost or very specific to local need
1to 4 - potential to scale up to a group of countries or zone

5 - strong potential to scale up globally (cost, ease of system)

TOTAL POINTS 30

Add L'Oréal Brandstorm to your Curriculum teday and

elevate your students’careers




